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In accordance with Conclusion of Montenegro Government, number 11-011/26-1625/3
dated May 7™, 2026, National Tourism Organization of Montenegro (hereinafter referred to as
the NTO MNE) announces

PUBLIC CALL
for Submitting Applications for Support under the Measure "Partnership with Tour
Operators and Travel Agencies in the Promotion of Montenegro as a Tourist Destination"

1. Subject matter of support:

The subject matter of support shall be the implementation of activities aimed at promoting
Montenegro as a tourist destination, in partnership with tour operators and travel agencies
from generating markets, namely: the United Kingdom, Germany, France, and other
generating markets for Montenegro, excluding the markets of the countries of the Region’,
during the year 2026.

The objective of this measure is to enhance awareness of Montenegro as an attractive
tourist destination in the aforementioned markets by targeting potential tourists through
joint promotional activities, aligned with the programmes of tour operators and travel
agencies relating to Montenegro.

Tour operator programmes promoted within the framework of these campaigns must relate
exclusively to Montenegro. The title of the programme and the promotional activities shall
be specifically directed towards the promotion of Montenegro as a tourist destination,
without the inclusion of any other tourist destinations.

2. Total amount of available funds

The total funds allocated under this Measure, in the amount of EUR 320,000, shall be
granted as follows:

United Kingdom — EUR 60,000

Germany — EUR 60,000

France — EUR 60,000

Other generating markets — EUR 140,000

If the public call is unsuccessful or if funds allocated under this Measure remain unutilized,
the National Tourism Organisation of Montenegro (NTO MNE) reserves the right to issue
additional public calls until the total amount of funds envisaged under this support measure

!'Serbia, Bosnia and Herzegovina, Croatia, Slovenia, North Macedonia, Albania and Kosovo.



has been fully disbursed. Within the framework of any subsequent public call, NTO MNE
retains the right to reallocate the remaining funds among the respective markets in a
different manner.

3. Eligible beneficiaries

Tour operators and travel agencies, including online travel agencies (OTAs), from the
United Kingdom, Germany, France, and other generating markets, may apply for support
under this incentive measure, provided that they offer programmes for Montenegro,
excluding applicants from the markets of the countries of the Region, as specified in the
section “Subject matter of support.”

Any entity that, during the preceding three fiscal years, has received aid from Montenegro
from a competent state administration authority, a competent municipal authority, or a legal
entity managing and disposing of public revenues and state property, in an amount
exceeding EUR 300,000, including the amount of the potential support for which it is
applying, shall not be eligible to participate in the public call.

4. Purpose of funds and campaign implementation

The funds shall be allocated to support the implementation of promotional activities in the
generating markets of the United Kingdom, Germany, France, and other markets,
excluding the markets of the countries of the Region, during 2026. A prerequisite for
granting support is that the beneficiary invests an amount equal to or greater than the
amount of support approved by the National Tourism Organisation of Montenegro (NTO
MNE) in the implementation of the promotional activities.

Such activities may include the development and execution of marketing campaigns, the
organisation of webinars, as well as other activities aimed at promoting and informing
tourists about the tourism offer of Montenegro. The beneficiary shall act as the
implementing entity of the campaign, with the support of NTO MNE. Where required and
where feasible, NTO MNE shall make available and approve the use of its materials (logos,
photo and video materials, etc.) for the implementation of the agreed promotional activities.
In the event that the organisation of a webinar is envisaged, NTO MNE shall be responsible
for engaging a person to deliver the presentation. The costs incurred on this basis shall
not be included in the support funds, but shall be covered separately by NTO MNE.

All promotional activities must be aligned with the communication strategy of NTO MNE.
The beneficiary shall be obliged to prepare creative solutions for the implementation of the
campaign. Such creative solutions must be submitted to NTO MNE for prior approval as
soon as possible, and no later than five (5) days prior to their publication.



5. Amount of support and payment method

Funds for the financing of promotional activities shall be provided jointly by the National
Tourism Organisation of Montenegro (NTO MNE) and the beneficiary, in such a manner
that the maximum contribution of NTO MNE shall not exceed 50% of the eligible and duly
justified costs, and in any event shall not exceed EUR 20,000 per project. This amount
represents the maximum possible level of support and shall include all associated costs.
The beneficiary shall be obliged to secure the remaining funds necessary for the
implementation of the project.

NTO MNE shall disburse the funds upon submission of a report on the implementation of
the promotional activities and the results achieved, confirming that the minimum
guaranteed results have been attained, as well as a financial report on the use of the funds
(accompanied by supporting documentation).

6. Costs not eligible for co-financing calculation

The beneficiary shall not be entitled to present, as its own contribution to the financing of
the project, any funds previously invested, nor any funds planned to be invested in a
subsequent period following the completion of the activities of the supported project.

7. Ineligible expenditures:

The funds may not be used for:

. the acquisition of real estate;

. costs of regular business operations not directly related to the implementation of
the activities subject to the application;

. the rental or purchase of vehicles for regular business operations;

. representation and hospitality expenses;

. office and administrative expenses;

. any other costs not related to the implementation of the proposed project and the
objectives of the Programme, as determined by the Commission.

8. Implementation deadline

The deadline for the implementation of the project for which financial support is requested
shall be no later than 15 November 2026.

9. Required documentation

The applicant shall submit, together with a duly completed and legible application, the
following documentation:

a) A completed application form (Annex 1);



b) A promotional activities plan, including:

- adescription of the strategy, objectives, and target groups;

- minimum guaranteed results of the promotional activities, which must be presented
in @ measurable manner (e.g. minimum guaranteed reach to be achieved through
the implementation of the promotional activities, number of webinar participants,
etc.);

- a proposed activity plan including a media plan, proposed media formats, and
advertising schedule;

- the value of the promotional activities / planned budget;

c) References of the tour operator or travel agency, including:

information about the company and the markets in which it operates;

- information on the market coverage for which the application is submitted;

- data on the volume of tourism turnover generated, including the share relating to
Montenegro;

- information on cooperation with tourism organisations of other destinations;

- alist of partner companies in Montenegro;

- programmes / offers relating to Montenegro;

- any other information supporting its suitability as a partner of NTO MNE;

d) Proof of registration of the applicant in its country of incorporation;

e) A statement signed by an authorised person, declaring under full material and criminal
liability that the information provided in the application is accurate and true;

f) A statement signed by an authorised person, declaring under full material and criminal
liability that, during the preceding three fiscal years, the applicant has not received aid from
Montenegro from a competent state administration authority, a competent municipal
authority, or a legal entity managing and disposing of public revenues and state property,
in an amount exceeding EUR 300,000, including the amount of the potential support for
which it is applying.

The Commission of NTO MNE reserves the right to request additional clarifications and/or
supporting evidence from the applicant, which must be submitted within a period not

exceeding seven (7) days.

The documentation shall be submitted in a language in official use in Montenegro or in the
English language.

10. Submission of applications and supporting documentation

Applications, together with the accompanying documentation, shall be submitted within a
period of thirty (30) days from the date of publication of the Public call.



The application and supporting documentation shall be submitted to the National Tourism
Organisation of Montenegro, Street Slobode 2, 81000 Podgorica, either directly to the
registry office of NTO MNE on working days until 13:00 hours, or by post, no later than the
thirtieth (30th) day, with an indication of the measure and the market for which the
application is submitted. The applicant’s details and address shall be indicated on the
reverse side of the envelope.

In addition to submitting the application and supporting documentation to the above
address, the applicant shall also submit the same electronically, no later than the thirtieth
(30th) day from the date of publication of the Public call, to the following email address:
vesna.vukcevic@montenegro.travel.

Applicants whose documents are signed with a qualified electronic signature that can be
verified may submit the application and supporting documentation exclusively in electronic
form.

Where the applicant submits applications for campaigns in multiple markets, separate
applications shall be submitted for each market.

Under this Measure, an applicant may submit a maximum of one (1) project per generating
market subject to support.

11. Applications that will not be considered:

Applications shall not be considered if:

- they are submitted after the expiry of the deadline for submission;
- they are not submitted in accordance with the Programme and the Public call.

12. Rejection of applications

Applications shall be rejected if:

- they do not fall within the scope of support in accordance with the Programme and

the Public call;

- the documentation is not completed in accordance with the Programme and the

Public call within seven (7) days from the request for supplementation;

- they are submitted by entities that do not fall within the category of eligible

beneficiaries as defined by the Programme.

13. Public call and application deadline

The Public call for the submission of applications for support under the measure “Partnership
with Tour Operators / Travel Agencies in the Promotion of Montenegro as a Tourist
Destination” shall remain open for thirty (30) days from the date of its publication and shall
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be published on the official website of the National Tourism Organisation of Montenegro (NTO
MNE): www.montenegro.travel.

In the event that the Public Call is unsuccessful or that funds allocated under this Measure
remain unutilized, NTO MNE may issue additional public calls until the funds envisaged under
this Measure have been fully disbursed.

14. Ranking
The evaluation and ranking of submitted applications shall be carried out separately for:

- the United Kingdom;

- Germany;

- France;

- Other generating markets.

Funds shall be allocated to projects in accordance with the ranking list, starting from the
highest-scoring applications downwards, until the total available funds have been fully
allocated. If the last-ranked project exceeds the remaining available funds, it may be
awarded only a portion of the requested amount. In such a case, the prospective
beneficiary shall have the right to withdraw the application prior to the conclusion of the
contract.

15. Limitation on the award of support

For each individual market within the category of “Other Markets,” support may be granted
to only one applicant, namely the applicant achieving the highest ranking score.

Where an applicant submits an application and attains the required number of points to
qualify for support under both the measure “Partnership with Tour Operators and Travel
Agencies in the Promotion of Montenegro as a Tourist Destination” and the measure
“Support for the Enhancement of Organised Air Arrivals through Joint Marketing
Campaigns with Tour Operators,” the applicant shall be entitled to receive support under
only one of these measures.

16. Evaluation criteria

Criteria Score

1. Minimum guaranteed results of Maximum score 10
promotional activities through
B2C promotional channels

2. |Minimum guaranteed results of Maximum score 5
promotional activities through B2B



http://www.montenegro.travel/

promotional channels

3. | Number of promotional channels Maximum score 5

4. |Financial share (in %) of paid Maximum score 5
external promotional channels in
the total campaign value, including
the support provided by NTO

MNE?

5. | Duration of promotional activities Maximum score 5
(in days)

6. |Number of tourists who visited Maximum score 5

Montenegro in 2025 through the
tour operator or travel agency

7. | Number of tourists who visited
Montenegro in 2025 through the Maximum score 5
tour operator/travel agency
outside the main tourist season,
i.e. outside the period June—
August

8. |Co-financing share in the Maximum score 7
campaign

17. Deadline for submission of applications

The deadline for the submission of applications shall be thirty (30) days from the date of
publication of the Public call.

18. Decision - making procedure

The assessment of compliance with the criteria under this Public call shall fall within the
competence of a Commission established by the Director of NTO MNE. The Commission
shall be responsible for determining compliance with the conditions set out in the Public
call, carrying out the evaluation and scoring, establishing the ranking list, and preparing a
proposal decision on the selection of projects, the allocation of funds, and the rejection of
applications in cases of non-compliance with the prescribed conditions.

The Commission shall keep minutes of all actions undertaken, which shall form an integral
part of the documentation. The final decision on the selection of projects, allocation of funds,
and rejection of applications shall be adopted by the Director.

2 Refers to paid promotional channels that are not owned by the applicant.




19. Deadline for adoption of the decision

The decision on the selection of projects, allocation of funds under the submitted
applications, and rejection of applications shall be adopted no later than forty-five (45) days
from the closing date of the Public call and shall be published on the official website of NTO
MNE (www.montenegro.travel) within three (3) days from the date of its adoption.
Publication of the decision on the NTO MNE website shall be deemed as proper notification
to all applicants on the day following its publication.

20. Deadline for contract execution

NTO MNE shall conclude contracts with beneficiaries to whom funds have been granted,
setting out all rights and obligations of the contracting parties, no later than fifteen (15) days
from the date of adoption of the decision on the selection of projects and allocation of funds.

21. Monitoring and control

The Commission shall carry out control of the proper and designated use of the allocated
funds by reviewing the documentation submitted by the beneficiary within the agreed deadline,
in the form of a written report accompanied by supporting documentation (evidence of the use
of funds).

The beneficiary shall be obliged to submit a report on the implementation of the promotional
activities, including information on the results achieved, as well as a financial report on the
designated use of the funds (covering all funds expended, including those contributed by the
beneficiary and other partners), duly signed by an authorised person and certified with the
official seal, together with supporting documentation (copies of invoices and contracts relating
to the costs, photographs, and other documentation substantiating the statements made in
the report), within twenty (20) days from the date of completion of the project.

22. Obligations of the beneficiary

The beneficiary shall be obliged to:

e use the funds for their designated purpose in accordance with the concluded
contract;

e submit to the National Tourism Organisation of Montenegro the final plan of
promotional activities within eight (8) days from the date of contract execution,
which may not be amended in relation to the proposed promotional activities plan
submitted with the application in the parts subject to evaluation under the criteria;

e submit to the National Tourism Organisation of Montenegro a report on the
implementation of the promotional activities, including information on the results
achieved and supporting evidence of the implementation of activities, within the
agreed deadline;

e submit to the National Tourism Organisation of Montenegro a financial report on
the use of funds (covering all funds expended, including those invested by the tour
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operator or travel agency), together with supporting documentation substantiating
the statements contained therein (copies of invoices and contracts relating to the
costs, photographs, and other documentation evidencing the implementation of
activities), within the agreed deadline;

e ensure the active sale of programmes for Montenegro from the generating market
in which the activities were implemented during 2026;

e provide, upon request of NTO MNE, access to any additional documentation
subsequently required;

o fulfil any other obligations as stipulated in the contract.

NOTE: The Public Call is published on May 11, 2026.
Contacts:

For the UK market: Jelena Burovi¢
Email: jelena.djurovic@montenegro.travel

For the German market: Danica Banjevi¢
Email: danica.banjevic@montenegro.travel

For the French market: Matea Matan
Email: matea.matan@montenegro.travel

For other markets: Jelena Burovi¢
Email: jelena.djurovic@montenegro.travel

Annex 1: Application form - Partnership with tour operators and travel agencies in
promoting Montenegro as a tourist destination
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